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The Dragon Maintains the golden ratio 

Pyrocom is a new exiting operator in Estonia and Baltics. It 
started its operations in Estonia in 2018 and is a part of Suomen 
Ilotulitus Oy, which was founded in 1948 and is one of the largest 

services is in its own class. Our services have been enjoyed in over 
30 countries around the world. Our services are based on the 
customer service spirit and on the end result of which the memory 
trace is eternal.

The beginning of human civilization is calculated from harnessing 

digital technology we use always guarantees the perfect 
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The primary Pyrocom logo is a symbol of dragon with the brand 
name. The dragon facing towards the brand name with the sun in  

to use the logo consistently and correctly, as described in this 
manual. 

PYROCOM logo Variations

v1 Primary logo

These secondary logo versions are designed to be used only on 

This design is following the divided system of the primary logo.

v2 & v3 Secondary logos

v1 (primary)

v2 v3
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The Pyrocom logo should always be surrounded by a minimum 

headlines, text or other visual elements do not encroach on the 
logo.

the logo to create the invisible boundary of the safe area.
There are no predetermined sizes for the Pyrocom logo. Size and 
proportion should be determined by the available space, 
aesthetics, function and visibility.

The minimum width of the logo is
25 mm.

There is no preset maximum size for the Pyrocom logo.
 

Safe Use

Safe area and Minimum size
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DO’s

DONT’s

Logo Usage

used.
version should be used 

be used.

The v3 variation can not be used on 
outside PyroCom color scheme. If 

theme outside the given scope, then 
use only logo v1 on such images.

never have any additional effects 
applied, such as drop shadow, 

emboss, outer glow etc.

The logo shoud not be distorted in 
any ways. It should be used with 

original proportions only.
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PYROCOM logo on photo backgrounds
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v2 Logo is allowed to use on photo 
bacground but it should have a black 

( from payrocom brand color ) 
overlay with 70% opacity

v3 Logo is allowed to use on photo 
bacground with  red ( from payrocom 

brand color ) overlay with 70% 
opacity

Logo is allowed to use on photo 
bacground with  white overlay with 

50% opacity

Place the logo only on images with 
color overlay. The photo needs to 
have big enough and even surface 

for the logo and its safe area.

Place the logo only on images that are not too contrastful or messy with the 
appropriate variation of logo or use overlays like the examples to make the logo 

pop out. The photo needs to have big enough even surface for the logo and its 
safe area.

Use the logo either on white or dark backgrounds. Make sure that the logo
stands out from the background.



The red and white colors should
always be more dominant, and fill larger surfaces.
We recommend leaving enough white
space,to keep the identity fresh and clear,
and to avoid overusing the colors.

Primary Color

The warm brand colors should be used
in smaller amounts, as additional colors.
Use them for highlighting, marking,
sometimes as background.
The black, white and grey should be
used as text color, background, or the
color of the material (paper, textile) used.
 

Secondary Color

PYROCOM logo Colors

RGB: 200  0  0
CMYK: 15  100  100  5

#C80000
PANTONE 711 C

RGB: 32  32  32
CMYK: 72  66  65  74

#202020
PANTONE Nutral Black C

RGB: 255  255  255
CMYK: 0  0  0  0

#FFFFFF
PANTONE 000 C

RGB: 77  77  77
CMYK: 65  58  57  37

#4D4D4D
PANTONE 7540 C

RGB: 144  144  144
CMYK: 46  38  38  2

#909090
PANTONE 7539 C

RGB: 233  233  233
CMYK: 7  5  6  0

#E9E9E9
PANTONE 663 C
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For setting longer body text. Prefer light when the font
size is bigger than 8 pt. Use regular
under 8 pt.

Regular

Use this only for highlighting sentences within body text, or 
subhead lines to separate paragraphs. 

Bold

Typography

https://fonts.google.com/specimen/Monda
The font can be downloaded from

Monda

Regular
Bold
123456789
123456789
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